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WHY A WEBSITE TRANSITION 
TO PRESENT A MORE PROFESSIONAL AND CUSTOM LOOK AND FEEL  THAT BET TER REPRESENTS THE 
INNOVATIVE  APPROACHES SCUSD TAKES TO TEACHING AND LEARNING,  AND MEETS  AUDIENCE NEEDS

Best Practice

 #1 communication channel

 Reputation and brand management 

 Website redesign every 2-3 years

 Great user experience

 Audience centric, effective, logical, pleasurable

 Modern, responsive (no pinching or zooming, mobile first!)

 Full width, rotating homepage images

 Accessible (Section 508, by January 18, 2018)

 Less PDFs, less text, more white space, more visual interest

Legacy platform goes away January 1







Mission
Prepare students of all ages and 
abilities to succeed in an ever-changing 
world.

Values
Diversity

Integrity

Professionalism

Fiscal responsibility

Parental support and involvement

Bringing out the full potential in all 
students and staff





ACCESSIBILITY 101

Guidelines

 WCAG: Web Content Accessibility 
Guidelines

 WAI-ARIA: Web Accessibility Initiative 
Accessible Rich Internet Applications 
Suite

 All online content
• Includes through vendors or open source

 Audio and visual
• Includes color blindness (red and green) 

Compliant Content

 Text (structured)

 Links (navigable)

 Photos (alt text)

 PDFs (tagged)

 Forms (field labels)

 Videos (captions and transcripts)



OFFICE OF CIVIL RIGHTS

Timeline

December 15, 2016 Received complaint letter regarding 

accessibility of website

May 30, 2017 Signed resolution agreement

December 31, 2017 Website Launch

April 30, 2019 Corrective Action Plan Complete

Highlight of Requirements

 District web accessibility coordinator: Jennifer Dericco 

 Accessibility training for webmasters and content uploaders

 Continually meet most recent WCAG and WAI-ARIA standards

 Hire an accessibility auditor (SiteImprove)

 Seek input from members of the public with disabilities



HOW WE WILL ADDRESS ACCESSIBILITY

Phase 1: District Website

 District website redesign

 OCR agreement requirements

Phase 2: Other Web Channels

 School websites

 Teacher websites

 Parent portals

 Student web portfolios/curriculum

 Intranet

 Video

 Forms and PDF audits



WEBSITE TRANSITION PROCESS
SEPTEMBER-JANUARY

 Report to the Board

 Review committee (balanced representation)

 Stakeholder communication

 Stakeholder surveys

 Stakeholder focus groups

 Design: homepage, page layouts, site structure, navigation

 Content: from scratch, intentional, MUST meet all accessibility requirements

 Soft Launch

 Public Launch



TIMELINE: 
WEBSITE TRANSITION & OCR


