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Digital Communication Channels

Website Social Media Newsletters

Podcast Partner Orgs
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Podcasts



International Traffic
6%

Out-of-State Traffic
18%

In-State Traffic
76%

Partner Orgs

Total Profile Views
2739



STRATEGIES

Layered Data DrivenMedia



Comms Directly To
Families

District Newsletter

Targeted Mass Mailer

Social Media Campaigning

Reminder 
Directly to Families

Website

Plan All
Communication
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Next Steps
Elevating our current communication tools

Current CMS

Website

Mass
Communication

to Families



March JulyTimeline

2022-2023
Academic School Year



Streamlining Mass Communication



Full Launch Start of 2022-2023 Academic Year

Creating a resource center for
staff and families to access.

Further information to
Staff & Families in April



Communications Committee

District Partners Celebration



Thank you
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February 10, 2022


